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EASY

One partner. Holistic data picture. Your brand.
One point of care, Your experience.
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& RestorePoint

OBJECT STORAGE

CONTENT REPOSITORY ENTERPRISE COLLABORATION

A

ENTRUST BUSINESS-CRITICAL DATA FUEL WORKPLACE PRODUCTIVITY
TO THE MOST RELIABLE ACROSS THE GLOBE WITH SECURE,
AND SCALABLE STORAGE PLATFORM. DISTRIBUTED ACCESS TO VALUABLE CONTENT.

BACKUP ARCHIVE

GET EASY, SCALABLE BACKUP KEEP CONTENT ACCESSIBLE
AND ALWAYS-ON DATA FOR DEPENDABLE RECOVERY WITH A SCALABLE, RELIABLE AND SECURE
AND SECURITY AT 80% LOWER INFRASTRUCTURE COST. LONG-TERM DATA ARCHIVE.

POWERED BY HOSTED BY
I.:.
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RW %94/ 7 M M? Effective Sales Enablement
is a book for marketers written
by a marketer.
Kick back with :
a cup of tea and

It's a light and easy read -
some sweet treats.

just perfect with tea and chocolates!

If you love the book, and | hope
you do, please spread the word!

Virtual hugs,

Fam.
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Your scéiable and on-demand

software development team

Unleash your development team'’s
full potential with flexible, highly

effective staffing solutions. Here’s how we do things.

Avente helps businesses grow
in ever-changing technology
environments by allowing

IT teams to reach their full
potential.

What if you could increase business growth,
make innovations in Al, machine learning, and
data analytics, and save time hiring contract
developers for your software team all at once?

That’s where we come in.

Get your time back and your ; : :
projects done with our always- LI \ith our full-cycle offerings and

available team of expertsready \AVC11¢ ) BEEIEBIEIEEEN TRl EE

S from initial identification of
business requirements and
system testing, to service
implementation and
maintenance.

TN .
//I Al We transform businesses

to meet deadlines. —

« Access our in-house team of developers
without going through your internal
hiring process

Fill the knowledge gaps on your team
with our team of highly-skilled software I
development experts .

Set up a flexible, scalable team of developers
on-demand so you're never without
the help you need, when you need it

Let us take your software
projects to the next level.

Take advantage of our customizable,
agile team structure and manage the team
hands-on or let us do it for you.

Schedule a call: (844) 385-1556
Contact us: sales@avente.com

Your scalable and on-:de"mand
software development team

&«

Unleash your development team’s
full potential with flexible, highly

effective staffing solutions. Here’s how we do things.

What if you could increase business growth,
make innovations in Al, machine learning, and
data analytics, and save time hiring contract
developers for your software team all at once?

Avente helps businesses grow
in ever-changing technology
environments by allowing

IT teams to reach their full
That's where we come in. potentia

Get your time back and your We transform businesses

projects done with our always- with our full-cycle offerings and

available team of expertsready \Avenic / EREIELELIle Nl Enl
N / from initial identification of

business requirements and
system testing, to service
implementation and
maintenance.

.

to meet deadlines. ~——

» Access our in-house team of developers
without going through your internal
hiring process

Fill the knowledge gaps on your team
with our team of highly-skilled software I
development experts *

Set up a flexible, scalable team of developers
on-demand so you're never without
the help you need, when you need it

Let us take your software
projects to the next level.

Take advantage of our customizable,
agile team structure and manage the team
hands-on or let us do it for you.

Schedule a call: (844) 385-1556
Contact us: sales@avente.com
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Accelerate Marketing's Contribution to Sales with Content
Marketing, Sales Enablement, and Account-based Marketing

Discover how Pam Didner can help you with her structured
methodologies and templates.

Enterprise and B2B Services

Strategy. Digital Planning, Messaging, Keynote and Workshop Training

Content, and More Tailored to Your Needs

= Marketing strategy planning = Technology's impact on sales and marketing
Messaging framework development + Future trends including Al, Cloud, AR/VR,

« MarTech evaluation and assessment and Big Data

Content planning based on customer journey | * Sales and marketing collaboration
and sales stages Content marketing

- Enable sales via account-based marketing Sales enablement
and co-marketing

In Practice

Expertise Recognition

+ Strong business acumen with a sales and + Top 20 B2B Slartup Markeling Influencers

marketing mindset - 30 Top Content Experts That Will Make
+ Translate ‘big picture’ into actionable plans You Smarter

and tactics Top 10 B2B Marketers at B2BMX
« Ability to lead and get things done and more..,

Client Portfolio

(D e 3M

BE Microsoft SUNSTAR Infﬁ?yQS‘

a pam@pamdidner.com * 503-610-8009 » www.PamDidner.com/services/ 'zl Pam Didner




INTELLIGENT OUTSQURCING™ FOR
DRUG AND DEVICE MANUFACTURERS

Industry Challenges Deserve New Solutions.

In the changing landscape of healthcare reform, personalized medicine
and consumerism, there’s an industry shift that needs new solutions.

Dohmen Life Science Services helps BioPharma, Rare
Disease and Medical Device corpanies connect with
custorers, grow their business and realize their
vision. Leverage our infrastructure, best practice
expertise and broad set of services to bring new
drugs and devices from concept through FDA
approval to market.

DOHMEN

LIFE SCIENCE SERVICES

OUR MODEL:

TRADITIONAL MODEL:

I WHOLESALER
3PL .

e °
SPECIALTY . i
PHARMACY  TECcHNOLOGY

Deploy What You Need, When You Need It.

Across the product life cycle,
our model gives you:

= VALUE-BASED

= PATIENT AS CUSTOMER
= BRAND EXPERIENCE

- VIRTUAL TEAMS

= HOLISTIC INSIGHTS

* VOLUME-DRIVEN

« INTERMEDIARY AS CUSTOMER
« PRODUCT SALES

- VERTICAL INTEGRATION

- SILO'D DECISIONS

« Infrastructure needed to scale quickly
« Industry experts to partner with you

« Insights to help your business

grow and succeed DLSS
outsourced

solutions
YEAR1 YEAR 4 TEARS e

DEVELOP POST-MARKET

A Broad Set of Services. Why Dohmen Life Science Services?

(S TR )

FINANCIAL & PATIENT
MARKET ACCESS SERVICES

Connect with Customers.

Grow your Business.

COMPLIANCE SUPPLY TECHNOLOGY

SERVICES CHAIN Realize your Vision.

Quality and Linking you Optirmizing the Caring for your Using disruptive
regulatory directly with performance patients with technology

guidance that
reduce time
to market.

your customers.

and collectability Rare Disease to create a

of your revenue.

better health
experience

Power your growth with intelligent outsourcing.

To learn more about our services
visit www .dlss.com or call 855.247.1330.

Dohmean Life Science Servicas® is o registersd trodamark of Dohman. ©2016 Dohman. Al rights resarvad.
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COCONUT SHRIMP OUR FAMOUS 18 inger hog, Pirecp, : o ap 2O FAMOUS WILD HARE RUM PUNCH CONSCIOUS PARTY PALOMA

S JERK CHICKEN DINNER | oy b, Bt D e

S Mg ent overice $14
g i T3 g k‘ Strsi
CARIBBEAN SALSA & CHIPS Bfpridpsietdilol I i, g e B, . | S— KAYARITA
Pl apema, imple syrup, fresh  Espelon Blanco Tequila, blue curacao,
premium tartilla chi simple syrup. fresh lime juice $14

BBQ SMOKED ad sl CARIBBEAN BARBECU PHESSURE DROP
BEEF BRISKET SLlDEBs BBQ BEEF BRISKET DINNER \ WINE el ﬁu';’.m?‘é‘éfa";nﬁ?'cﬁ?.é&ﬁ"‘s‘z

s N—— ’ » BOSTON BAY JERK WINGS radine $12 THE COOL RULER
Seiad Wkl Eoconit ros & paes: 0o, tzing. § BUBBLES Imported Jamaican pimento wood smoked jumbo wings Gray Gooso Vodka, peach schnapps,
marinated in housemade jerk. $10 rk Rum, créme de  pineapple juice, cranberry juice $14.

CARIBBEAN Sequra Viudas g {orange juice.
Alexa pry, UL Spain g9 COCONUT SHRIMP s14 i MONTEGO MANHATTAN
FESTWAL CORNBREAD FRITTERS RAINBOW SA AD 500 Roge, Ita Crunchy jumbo shrimp hand dipped in flaky coconut batter, Crown Royal Rye. sweel vormouth,
S & erp raiianal Jaazan com raa filurs. S5 " WHITE WINE 39 e il bl ol 11 | —— ket Bown Sifak e 0f e
15 " I ne J N.“.ﬂlcﬂn maraschino ey garmisl
ORIGINAL JERK SHACK wg-d rd lizect plartains toss : horzy Pinot Grigio BBQ JERK BURGER ;:;‘gpa; e NATTY OLD FASHIONED
MAC N’ CHEESE 3 5. S . g Rriske Due Torri, Haly S10/35 8oz premium beef patty with our signature dry rub topped with Makers Mark Kentucky Straight

. . . o Bourbon, simple syrup, dash of bitters,
melted cheese, crispy onion strings & Caribbean BBQ sauce on a nutmeg, cherry & orange garnish $14

s oo T har
S”" o P rature ssasonad fhe don"'ﬂy fresh brioche bun. With cripsy fries. $14
3 T Sttt . M. Calif
or at cashaw peste, seasonal vegetasias. & HOuse Wh: ornia $1gy, BBQ SMOKED BEEF BRISKET SANDWICH
r-!EBK N'"AEHOS g Harano choeso. $13 o RED D wy 35/23 % Dry rubbed, prepared low & slow, finished with our Caribbean
remiur tartila chi 8 : - Chopped Nl INE BBQ sauce. Served on a fresh ciabatta roll with Island Slaw & crispy

FISH & CHIPS Cabernet g, fries. $15

WINE

BUBBLES

Sequra Viudas Bnit, Spain $9
Alexa Prosecco Rose, Italy $9
WHITE WINE

bt i o T e it St aloE 2, Calf. BBQ JERK CHICKEN SANDWICH Pinot Grigio
"'E"’ with crisey fries. $14 leng Housemade jerk marinated boneless chicken thigh finished on the Due Torri. ltaly $10/35
H'A‘NDH'EL% ROSE 28 grill with our Caribbean BBQ sauce, melted cheese, grilled pineapple, Ghardonnay -
) B3 lettuce, tomato on a fresh brioche bun, Served with crispy fries. $13 Black's Station, Califomia $10/35

BBQ JERK BURGER ; £ ! ‘ ! FISH & CHIPS
: w3y ik tapped with ' = Red Stripe beer-battered fresh cod, Island slaw,
canBB0 s scotch bonnet aioli sauce. Served with crispy fries. $14

PESSERT ; SIDES

HOT FUI]GE CHOCOLATE CHIP COOKIE SUNDAE o 4_ 3 CARIBBEAN SALSA & CHIPS
¢ Lo v 1 ez e By mE et Plump diced tomatoes, sweet pineapple, spicy jalapeno, mango,
samy hot fiicge. $8 ¥ Starti; " LW S Wi & com with premium tortilla chips. $8
Gattarip

EXY -
SMOKED CARIBBEAN BBQ BEEF  "EGGAE CAPITAL USA CHEESECAKE 5, 915ty g D FESTIVAL CORNBREAD FRITTERS

i 'tam
& tyle o e it clark num SAMAITA 5005 X Svi2et ic.com, i “aling f 00 r '"e"' Sweet & crisp traditional Jamaican corn bread fritters. $5

BRISKET SANDWICH Eammcnetzed Hataing. 57 s o gy uear BASKET OF FRIES
Ainfog,

Diy runbed & prenaren low & slow, niaher v o Canbhean Widhs
rer Crispy French Fries. $5

BBQ . €1 @ ‘resh ¢ abatta oll. With crisoy frics. $16 $ rDEs
BBQ JERK CHICKEN SANDWICH  rcq panins 5o Goconut Rice & Peas 54
wadle ek mannatedt o thz gl Festival Combread Fritters $5 Island Slaw 54

bean BSQ sauce topoec sz, Crispy Fronch Frios $4 Sauléed Cabbage $3
Mac N' Cheass S5

88 LK884888988888¢




On the Same Page

What do we want to accomplish?

To whom do we market?

What is the editorial plan and content
roadmap?

What can we say®

What are the marketing channels?

How much money do we need?

What is the measurement of success?

A two-pager

Personas

A high-level editorial plan

Messaging frameworks

Marketing Channel Summary

Budget breakdown

KPI

URL Map to:

Partner Included? * Products from team

Translations « Customer challenges from personas
Completion Date o Customers Journeys from customer
Posting Date touchpeints

Status

Owner/HQ/Geo/Agency

Notes

Message Framework Template
Marketing

Bynamic

Campaign
Objectives

Campaign
Goal

Target
Audiences

Eustomersf
Challenges
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= VENTURE
¥ TECHNOLOGIES

Pinnacol Replaced an
Venture Technologies.

RESULTS

0

“I really need my technical people working
on internal solutions that help our
customers, as opposed to changing phone
extensions. With UCloud, our helpdesk just
calls Venture Technologies and we rarely
involve our network engineers.”

- Ti Marsh. Support Services Manager.

Prnacol Assurance

Q

700

new handsets

“I would choose Venture Technologies and
the UCloud solution again in a heartbeat.”
= Tien Marsh. Support Services Manager.

Prnecol Assurance

About Venture Technologes

As apremier IT Sclutions Provider, Venture Technologies, Inc.

Servies 1o private and publc:

unlock the value and rus potential of information
maximize ROI

organizatons
improve productivty, opsimize resources and

SOLUTION

SOLUTION

TriZetto Deploys a New, Evergreen, and Highly Efficient Datacenter Environment
with Venture Technologies and Pure FlashStack

THE CHALLENGE

Q
300

contact center agents

00)

Unlimited VoIP

Greater resiliency
connections anywhere

during weather events

Pinnacol has benefitted in multiple ways from its move to hosted VolP, including better utilization of IT staff, lower
phone costs, a reduced data center footprint and associated costs, and greater business resiliency during weather
events or natural disasters. Because UCloud is hosted, Venture Technologies manages and maintains the solution
and the infrastructure supporting it. This enabled Pinnacol to redeploy the two or three network engineers who used to
‘administer the phone system to more criical business projects.

The prior phone system had taken up five racks in Pinnacol’s data center while UCloud requires none, so Pinnacol
has been able to save money on electricity for cooling in its data center.

By far the biggest benefit delivered by UCloud was the ability for Pinnacol employees to work from home. On the
legacy system, the company had 50 licenses, so only 50 of the more than 600 employees could be logged into the
phone at any given moment. With UCloud, Pinnacol can have an unlimited number of people connected to VolP
securely, from anywhere.

These benefits and more make UCloud an extremely cost-effective telephone and collaboration solution for Pinnacol
Assurance. Marsh said the company has no regrets about making the switch to hosted VoIP.

THE SOLUTION

delvers he best n Premise infrastructure Solutions, Coliaboration Solutions and VT Cloud® Services and Business Applications Consulting
the United States and abroad. We provide a broad armay of cloud, infrastructure-based and appiicatons based services 10 help
technology. Our enterprise-class products and consistently certified engineers provide unparalleled (99.999% uptime) senvice. We help you

Pinnacol Assurance is a Denver-based company that has been providing Colorado businesses with
worker's compensation insurance for more than 100 years. More than 57,000 employers trust Pinnacol to
help them protect their businesses with best practices that help keep worksites safe, getinjured workers
back to work, and maintain a healthy, prepared workforce for a strong economy.

In 2015, Pinnacol was ready to replace an outdated telephony system with Voice over IP technology.
Atfirst. Pinnacol pursued a proof of concept for hosted Cisco VoIP with a large, national provider. But
they were soon frustrated by escalating costs and a lack of service. They decided to work with Venture
Technologies, a smaller provider that could give them local service with a personal touch.

Venture Technologies is a certified Cisco Hosted Collaboration Solution (HCS) provider, with operations
across the U.S., including an office in Englewood, Colorado. In 2016, Pinnacol worked with Venture
Technologies to implement 700 new handsets, 300 contact center agents and the UCloud hosted Cisco
VolP solution.

UCloud enterprise-class Cisco VoIP and Collaboration were implemented at a fraction of the cost of a
premise-based solution. No software costs are involved with UCloud—only a fixed per-user monthly
investment. UCloud offers a rich feature set, including dozens of included standard features and many
premium features available.

‘In our industry, we make a lot
of phone calls and it was
costing quite a bitin toll
charges. We were at end of fe
on an old legacy system, and
although it was a refiable
system, it didn't give us any
rich features. We wanted to
move into VolP to create some:
savings.”

- Tim Massh. Seppart Services Managey.
Pimac Assurance

“Venture Technologies seemed
to care about our success and
proposed a solution that would
create a lot of savings.”

- T Marsh, Sepport Services Manager,
Pinnacol Assurance

UcLoud

CLIENT INDUSTRY SOLUTION PROVIDER CLIENT INDUSTRY SOLUTION PROVIDER

= VENTURE

= VENTURE
¥ TECHNOLOGIES

Healthcare Technology Pure FlashStack. Venture Technologies V¥ TECHNOLOGIES Healthcare Technology Pure FlashStack. Venture Technologies

Trizetto Deploys a New, Evergreen, and Highly Efficient Datacenter Environment
with Yenture Technologies and Pure FlashStack

RESULTS

0

“Venture Technologies has been able to
build cut and deliver nevs FlashStacks to
TiiZetta in as little as three vieeks, from
door-to-flocr. Their TCO is staggeringly low,
and the solution is completely functional for
TriZetto's business needs.”

Rame Lapoz. YP of Ao a {astis) Gy
“Venture Technologies hag been an agile
partnes capable of building, canfiguring and
delivering storage systems quickly based cn
my business needs. Their team is certified
an the entirg selution, so they are my first
cdlfor all components within FlashStack; |
don't need any third parties for support.*

$16,00

annual savings

= tin Famawarin, President Yentre Techro ogies

rmition fe:

THE CHALLENGE

22 fewer days

for database conversions

0 7:1

data reductions

Y less time

for database maintenance

TriZetto is using the Yenture Technologies Pure FlashStack solution
across 13 data centers, The result has been a data environment with
lower total cost of ownership and easier scalability. In the datacenters,
335 units of flcor tile have been consolidated to 13, for operational
savings of over §16.000 per year.

The environment performs with dramatically greater efficiency.
Trizetto has experienced data reductions as high as 7:1 in their
enviranment. The company has also enjoyed large improvements in
bateh processing speeds.

TriZetto enjoys an environment today that is far easier to manage and
maintain. Before Yenture Technologies and FlashStack, database
migrations took about 50 hours; today, they complete in less than 10
hours. Database maintenance can be performed in ane quarter of the
time. Database conversions that previously required 26 days can be
performed in 4 days novi.

THE SOLUTION

.
e Untsd Stae abroc

Curem‘spnse

Trizetto Deploys a New, Evergreen, and Highly Efficient Datacenter Environment
with Venture Technologies and Pure FlashStack

TriZetto, a Cognizant company, provides world-class healthcare technology solutions and services to the
healthcare industry. The company delivers payer technology solutions for more than 370 health plans and
provider solutions to more than 300,000 healthcare providers. TriZetto senvices, including benefits
administration. are management, and claims processing, touch over half of the U.S. insured population.
TiiZefto processes millions of medical claims each night with Service Level Agreements (SLAs) in place
1o ensure rapid processing times for their customers. Twio years ago. Rene Lopez, then VP of
Architecture and Hosting Operations, began locking for ways to improve TriZetto's datainfrastructure. He
wianted to build out an entirely green field datacenter environment to replace an aging, complex
environment that had become difficult to tune and manage. With tea many solutions from diferent
vendors across many data centers, maintenance was expensive and migrations were painfuly sl

Each time his team had to build a new application stack, deplayment took too much time.

Lopez wanted to partner with an accredited systems integrator that could deliver fully configured storage
systems-ready to integrate into TriZetto's data environment-and start working on day one. He needed a
single integrator who would procure, order, build, configure, and deliver fully converged infrastructure.
TriZetto selected Yenture Technologies and the Pure FlashStack solution. Yenture Technologies delivers
virtualized infrastructure solutions that help businesses cansenve data center real estate and reduce
storage costs. The team at Venture fully supports infrastructure solutions with in-house expertise capable
of configuring the network. the flash. the virtualized environment and the compute chassis.

Built for the Cloud, FlashStack is an all-flash. converged infrastructure solution, tested and validated by
Pure Storage to reduce complexity and risk. FlashStack consists of industry-leading components from
Cisce, Vhvsare, and Pure Storage. The all-flash design ensures high performance, high availability, and a
simpler design that requires less power, cooling, and space in the data center.

The solution is designed, implemented, monitored and supported from cradle to grave by Yenture
Technologies. TriZetto can quickly and easily add capacity. because the Venture Technologies soluionis
designed once, then deployed and repeated as needed to scale—delivering a faster time to value.

“I hate seeing equipment in
boxes. when | walk by a box of
equipment that hasn't been
epened or integrated inte the
envirenment, | knaws it's costing
the company money without
producing results.”

vez, i of Archtecuve
Opeistane TreZedtio

*FlashStack is a holistic
approach ta TriZetio's data
environment. Network,
compute, storage, and backup
are all in one stack for better
performance, better
ecanomics, and better

o PURESTORAGE

~
FLASHMWw STACK CI
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OVERVIEW OF APPROPRIATE CONTROLS TO PROTECT BRANDS

How is brand safety maintained, data management and security related to Pll, agency process to protect privacy, especially in sensitive conditions (i.e.
mental health related), and other relevant practices

Security Policy and
Procedures

‘We currently partner with a Managed
Security Services Provider who is
monitoring our network activity on a 24/7
basis. In addition to using an MSSP and
since independent audils are only good
for point-in-time assessments, we also use
a product called Qualys to identify
vulnerabilities in real time as opposed to
waiting for the results of an annual
assessment. We also leverage a product
called BitSight. to continuously monitor:
our external security posture. Further,
during onboarding for new hires, our

=
©
Data Center

Security

Although we're not required to, we still

parly securily company Lo
assess our internal and external
vulnerabilitics on an annual basis. Qur
data center is fully faull Wleranl, We
have a cloud hybrid intrastructure that
allows us Lo Lier our file server dala up
to Azure, allowing users to connect to
Azure in the event of a smoking hole:
scenario.

Network and Operational
Security

In addition to 1DS/IPS and a NGFW, we
use RADIUS for authentication to
network and infrastructure devices, as
well as LDAP and IPScc authentication
for user nelwork access from home.
To protect from malicious code, we
currently use Cisco AMP for endpoint
protection. Additionally, we invested
in a security appliance, in-house
called DarkTrace to help us detect
anomalous activity on our network
that could potentially result in a
breach. For security updates, we use

@

Business Continuity and
Disaster Recovery

Over Lhe years, we have archilecled
and implemented an on-
premises/hybrid cloud infrastructure.,
For example, AT's E-Mail service is
hosted with Microsoft in Office 365.
Another example is how we handle
backups of our mission critical data.
Our active projects are housed on a file
server whose backups are replicated
daily to georedundant locations in the
Microsoft Azure Cloud.

AGENCY BACKGROUND/COMPANY OVERVIEW

Questions
Agency size (i ing parent

Total media investment managed, by channel and key audience

(i.e. HCP / Consumer)

Total Media: $22.5M
60% HCP/40% DTP

AT Response

246 employees
We are an independent agency

5$22.5mm annual net media managed

% By Channel

57%

employees are asked to review our a product called Qualys to assess our
Network Security Policy which also vulnerabilities in real time to help us
outlines acceptable use of our stay on top of critical patching.
technologies and how client data should 3| 6%
be handled appropriately. Lastly, we
invested in a security appliance in-house,
called DarkTrace to help us detect %
anomalous activity on our network that Display  Paid Search Print, Paid Social  3rd Party  Point of Care
could polentially result in a breach, Emails

AGENCY PHILOSOPHY AND CULTURE THREE ACCOUNTS WE'RE MOST PROUD OF: TAKEDA

“What'’s best for the brand” is the ultimate deciding factor.

If there is a greater compliment to an agency than a company entrusting pport by
them with their first (hopeful) blockbuster, it can only be them also % S

entrusting the same agency with their 2nd and 3rd blockbusters—from = w06 #3

launch to LOE. That company was TAP {Takeda-Abbott-Alliance] and they X by LANSOPRA
hired AT in 1994 to launch Prevacid. Thus beginning our decades long

partnership with Takeda.

In 1998, atter establishing a small commercial presence in the US (by
small we mean ~50 people, which was significantly smaller than AT},
Takeda hired AT to launch Actos and then, in 2006, to launch Dexilant
ithe successor to Prevacid). We helped all three brands work through
the growing pains of launch, to achicving blockbuster status through
to LOE.

Fostering fruitful client + agency relationships

AbelsonTaylor prides itself on strong, lasting client/agency r i i par happen when we
become an extension of the brand management team and start with open communications—making sure we
understand the business goals and the metrics we will use to assess our progress. Based upon our experience, there
are three indispensable characteristics that define successful client/agency relationships:

‘We're independent!
We do whatever is best for the client

Respectful communication
and healthy debate

The brand team and agency team ®

Relationships across
client stakeholders

The truth is that the best brand

Proactive, 365-day
partnership

Partnerships require proactive

Prevacid

team/agency partnerships aren’t
just brand team/agency
partnerships. There must be
partnerships between the agency
and medical, regulatory, and legal
reviewers, agency and client
MarComm teams, agency and
client IT infrastructure, and
agency and media planning. We
relish the opportunity to work
across all our clients’ many

work, and our work doesn’t end
once our materials hit the field.
Our agency teams pride themselves
on being true partners 365 days of
the year. While some parts of the
annual cycle arc less busy than
others, we never stop thinking
about what's best for our client's
brand, offering continuing strategic
analysis, or proactively generating
tactical ideas throughout the year.

engage as truc partners. Both
teams bring high-level marketing

acumen to overcome whatever the

market throws their way.
Communication is honest,
respectful, open, and welcomes

differences of opinion. Opinions are

considered with open minds and

with “what’s best for the brand” as.

the ultimate deciding factor.

“Brand First” mentality

The work we've done is some of the most iconic in the industry—the
Prevacid & Actos campaigns are both in the Medical Advertising Hall of
Fame and Dexilant won an industry first digital award for it's ground-
breaking MOA surface table in 2009-which was recently recognized with
the Medical Advertising Hall of Fame Digital Pioneer Award. These brands
launched with and maintained some of the most iconic brand imagery in

the industry throughout their lifecycles.

We’re proud that our partnership continues to be one of the strongest in
the: industry, leading to other brand assignments for their diabetes

stakeholders and with other
suppartive agencies to make

innovative, effective projects

happen.

‘Average Brand Relationship
is 5+ Years

e depet i ot 05
strong 25 years later as Takeda has entrusted us with the HCP and DTC 3 vl e  wah W syt ks oflost § morte.
responsibilities for their Gl franchise products Amitiza & Motegrity and L
Lhe HCP responsibilities for rare disease product Nalpara., While we value Dexilant Amitiza
our relationship with Takeda, we’re under no illusion, that the reason it
has continued for so long is driven by our ability W deliver resulls—
helping their products go from hundreds of millions to 518 and beyond.

- ®a

franchise and obesity therapy, Contrave. And this partnership is still - ‘ e smge o e

8.
®
® %
[ X J
Highly experienced,
strategically-immersed team

Click here to play videa (contains audio)
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Success + Goals

TA AVANIR

pharmaceuticals

The Marketing Team Is: Dest practices
A high performing team that @ Have fun *: Voice of the customer
develops and drives strategic 7

direction and leads innovation. 4 )
ation (good or bad), no hidden agenda

d keep commitment

The Foundation jnip, Empower
Trust « Support - Communication =

re beyond your comfort zone”
ad” ideas, be creative, good to great

| ————

Energize each other
Fun: Enjoy each other (eg; coffee, lunch)

Support: Celebrate the team and each other’s success
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©
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Wind Cy N)o7
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Tina's Chicago
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His name

“=r nation’s shelters are overcrowded and
tut to euthanize when full.

iimals ending up in shelters —
or neutered, animals bred for
rs or puppy mills (and sold by
t stores), and animals who are
or or lifestyle issues.

> of the numbers of shelter animals
3 seconds in the US according to the
ve animals are only euthanized when
or behavior. Unfortunately, however,
nals are euthanized every day. By fully
blem we can work toward a solution.

‘ want to grow a community of

Yial lovers to advocate for animals while
2's who have lost their lives.

', peace, and recognition to the animals who
n shelters is important to us at Final

on. P anj Is Ji e animals were living, breathing beings and
br ate, Unteg, ike Smog, more than a garbage bag and anonymity.
I Cal, : 185 § invo,,,e d G animal advocacy, Final Farewell collects the
L isit_. S.SOS'PET 3 hanized pets from participating shelters and
ike: fECebo NalFap, 1L eremonial ash-scattering tributes for those,
' OK.comyf, s Ive , who did not make it out alive.
animgy ; g , arewey| Live izing death and paying fribute to the lives of those
Who Yocat Yroy, C : t survive, we not only provide dignity and meaning
40 not Wish to e CTPaSSion ;
th ate «eaths, we also promote awareness of the plight of

toy re
and thay their o'\‘shelters are at the animgys 2nimals and the importance of helping, through
- Memory ;s hono, o forgotgs, 9. adoption, donating, and volunteering. In this way,
red, noring of death can help inspire the saving of lives

1-855-SOS-PETZ

At Final Farewell, we strive to honor those
animals who did not make it out alive.

Our members conduct ceremonial ash-scattering
tributes in peaceful locations.

Our ceremonies are simple and meaningful. Each act has a
purpose. Wind chimes are used at the beginning and end of
each ceremony. They create peace and serenity while
symbolizing positive energy.

A poem is read. Ashes are scattered and aimed toward
water to wash away the animal’s sorrow and pain.The wind
carries their spirit away in peace. The sun allows their soul
to shine in a better place and symbolizes life, hope, and
unity, inspiring us to work together to bring about change.
The ceremony concludes with a final farewell and a quiet
moment to honor those lives lost.

Honor a fallen shelter animal with a
Final Farewell ceremonial kit.

Ceremonial Kits are available for a donation, Join other
animal advocates and honor animals nationwide.
Together we can save lives.
Our kits include:

+ Wind chimes

« Ceremony container

+ Poem

+ Transport container

+ Final Farewell t-shirt

Final Farewell uses all proceeds from ceremonial
kit donations to save as many animals from death
row as possible.

Facebook.com/FinalFarewell.Live
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A Child Is Born

Son Is Given Dub
Streets Of Glory
Glorious Dub

Love In A Higher Region

Dub In A Higher Region

Side B

Ancient King

Dubwise

Who Say Jah Is Dead?
Lie Them A Tell Dub
Signs Of The Time
Warning Sign Dub

ALL TRACKS PRODUCED, RECORDED &
MIXED BY A, GOLDSTEIN (DUB CRF*~

@ THE DC STUDIO, NL FORKIM
MAJESTIC MUSIC.

@ )L WIESTY EMPEROR gy Setqg
73
/
7%
%
%
<
2,

A Child s Born Ancient King

Dubwise

ALL VOCALS & LYRIC”

(PETER BROGGS) %é\ Glory 1 Is Dead?
NS Giorious Dub L1 Them A Tell Dub

L
S LoveIn A Higher Region Of The Time

Dub In A Higher Regior Warning Sign Dub

HARMONITP
PERCUSSI
HORNES:
(Moritz [

ALL RIG
THE OW
RESERVI
OF THIS

CATALOG
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Arizona
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History and Mission
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®

How We Serve

How We Share

5

Iragi Mutual Aid Society

Annual Report 2015

What We've Accomplished

D

Who We Are
- 2014-2015 Board
~Volurieers
- Staff
- Advisory Council

- Culurai Ars Council
- Donors:
- Communily Pariners

7

e
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RAQI MUTUAL AID SOCIETY
& il o skaill Al pall dynenll

Financial Summary

3
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Our Stories.
- Suzanne

NOT FOR PROFIT
ADVOCACY
ORGANIZATION

ANNUAL REPORT

U

2142015 By
-anunree,s

'G:In;m ¥ Counciy
R e Gy
ooy
* Cotnimy
" Portuery The Iraqi Mutual Aid Society
[ . lolders of Special Inmigrant Visas (for those f -
"anciaf s"""nary s, mostly as translators, or for American Ihe o . =
O Spys ), and recently, Syrian and cther Middle Eastern self-sufficiency of Middle Eastern
5 ories wiell as Assyrian and Kurdish, as do our staf and refugees and immigrants in the
- et el e
of them live below the poverty line. The Office of S -
since 2007, 7,801 ragi Refugees and Special Lz DLED
linois, primarily in the Chicago area. This trend is forging connections between
‘years, with Iraqis and Syrians being amang the Middle Eastern and American
In Chicaga. society; and facilitating the
e North side near our offices, especially in the preservation and exchange of

orth Park, Albany Park, Edgewater, and Lincoln Park,
kokie, Lincolnwood, Morton Grove, Niles, Glenview,

Middle Eastern culture.

ansition Assistance programs serve those who have
® years. Our Immigration Legal Services program
b I re s, and served immigrants who have lived in the US
4 q 1 4 brths, a necessary condition to be eligible to apply for
4 ding for this program was cut by the State of llinois in
lp l%(bl)l ]“'l‘[()\rg mporarily suspended. Our youth and cuttural programs
- o’ l A

WWW.BREADFRUITPRODUCTIONS.COM
BREADFRUITPRODUCTIONS@YAHOO.COM
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Who We Serve
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Who We Are
- 2014-2015 Board
Volumteers

- Staff

- Advisary Gouncil
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- Donors

- Commrity Partners

Financial Summary

Our Stories
- Suzanne

- Atheer

- Badriya

+ Mostafa

- Shmeiran

Contact us:
rag Ml i Saciety
‘2600 W. Patarson Ave, Suite 100
Chicago, IL 60658 (773) 4004587
W iragimutaiaid o
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Exscutive Director’s Letter
Hestory and Mission
Who We Serve
How We Serve
How We Share

What We've Accomplished

Who We Are

- 2014-2015 Board
 Votureers

- St

- Adviscry Council

- Cultural Arts Council
- Donors

- Commursty Parters

WHAT WE’VE ACCOMPLISHED

Introduced new services in October
rough tre e Midds Exstam Fsges Trarasfion Assistancs Program

-
|
i
i
|

Case management services
provided 1o 134 efugeen

‘Spansared the Iragi team at the
World Refugee Day Seccer Tournament

i 3rd Annual Middle Eastern Poetry Festival
| in callaboration with the Posiry Foundation

Hosted 27 refugees m
parent support group meetings

FINANCIAL SUMMARY*

201415 Fiscal Year Income

llinoss Department of Human Services/ICRA New Amoricans initiative
USDHS Office of Aefugee Resettiement
Net Assets

Beginning of Year: §:
End of Year: $12.

2014-15 Fiscal Year Expenses

Immigraten Legal Services Program

Comprehenswe Job Training and Careers Program (ended 9/30/2014)

ey —— [

* Based on firancial reports audted by Mane, Weitz & Assocates

2014-JUNE2015

Child educational guidance services
for 45 refugen pvents

Sponsorsd the ragi ook o e
Skokie Festival Of Cultures
Hosted 13 refugessin

women's support group meetings

for 8 refugess

9 orientations and workshops
in cultural and education

Adult educational guidance services
or B rfugees

ous-wesk class sessians o

2fo ock f i
) Arabic language and culture for children |

Total income

$190,615

Total expenses

$202,119
90%

of total expenses spent on
direct program services

[~ T
-
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QUARTERLY NEWSLETTER

Can Your Garden Be A Monarch Café? 8y Lisa Houfschild

PO ISl Butterfly Attractors for Your Garden
fhat affracts butterfiies, espe-
cially monarchs? You'll be 3 Perennials
doing a good thing for the L Monarchs and other butterfiies
mmffum&wb love several fypes of bee balm
§ R . - 1 da) especially scarlet bee
The ovemight parking ban and snow-relafed parking resiric butterfy gardens enhance {(Monar 5 :
fions are siil in effect unfil April 1 whether or not there is \ g \ D (Moncrld ey, vl
! snow. . bergamat (Monarda fistulosa)
o 8 and spotted bee balm (Monarda
Profect yourself and your home by signing up for Cook County inators! punctata). They are also attracted
Recorder fo Deeds Karen Yorbrough's free property froud alert Monarchs love scarlet milkweed also called blood-flower (Asclepias o the purple coneflower (Eching-
program u[adumnﬂplcpemdum.am prhv phone at curassavica), swamp milkweed (Asclepias incamata) and butterfly flower ceq purpurea), black-eyed Susan
» ~B00-728-3858. Affer you sign up, if someone fries fo aftoch (Asclepias tuberosa). Adults also consume necior from fruit-bearing frees | (Rudbeckia) and the lovely, spiky purple perennial
any Iﬂ;ilrmle _mfmmm[dtmmmtsm your property deed, you will receive a notification from the Recorders Office and can and fiowers. They're atfracied fo water (o founfains are greaf) and even | called Liatris. Spring-flowering primrose (Primula) and
oddress suspicious ocfivity immediiely. Jiquids from mushy bananas, oranges and watermelon. Sunny places summer-blooming yarrow are also great. Things you
If you have questions or concems, please contoct my public service office af 773-736-5594 or email us af including warm rocks will be favorite monarch hangouts. might consider weeds - aster, tistie, goidenrod ond
ward39@cityofchicogo.ong. You can register fo receive my e-news af www.AklermanLaurino.com or send us an email. Manarchs lay their egas dandelion - are aiso nectar-producing plants much
- and feed fheiroffspring on (S o] by ARG
Infrastructure Insights i B, Annuals
The Roads Will Rise and Fall with You This Time of Year L a3 Marigolds provide a zesfy orange power punch to your
= f This is the fime of year we begin to garden’s color scheme, but did you know they also
S nofice those rough car rides again. provide necar for monarchs and repel undesirable
% It's an annual lament in Chicago. insects from the garden? They may even defer rabbits
Snow and salt are nearly gone, when planied as a border. Butierflies olso favor
‘weather is warming up and ihe roads zinnias and sweef alyssum, a fragrant and hardy
rise fo meet us — or of least the fiowering groundcover that lasts all summer. Cosmos

Letter from the Alderman by Margarst Lauring, 39th Ward

The Chicago Park District will open Online Registration for
Summer 2015 programs on Monday, April 13 and Walk-In

= Registrafion on Saturday, April 18. Please confoct Gompers
Park (773-685-3270) o the Chicago Park Disfrict website at
www.chicagoparkdistrict.com for mare information.

the NORTH MAYFAIR

www.northmayfair.org
THE NORTH MAYFAIR IMPROVEMENT ASSOCIATION

March/April 2015 Chicago, IL

f Like us on Facebook! facebook.com/NorthMayfairimprovementAssociation

President’s Message
by Lynn Burmeisior, NMIA President

At long lost, winter has loosened her grip on our weather.
The days are longer, nights are warmer and people: are
celebrating as they emerge from fheir homes and begin
the process of cleaning up their yards from the mess of
winter. We waif all winter for thaf one doy when fhe
promise of spring fokes hold and wins the seasonal
battie of *how long can this last?* With the puddies of
melfing , bonger days of sunshine and lemperatures
above freazing, it seems os if thot day is soon. Ah, the
promise of spring.

The Improver Team

Edifor: Lisa Haufschild
Design: Karen Straka
Prinfing: Therese Furger
Adverfiging: Roquel Perez
2015 NMIA Meetings

April 1 Sepi2 Novd
Moyé Oct7 Dec2
June 1

It's this fime of year when greaf plans are made. Tolks of
|picnics, block parties, graduafions and weddings. Signup
for baseball teams, gardening coops and community
clean-ups...all are occuming and already, plans for the
Morth Mayfair 4ih of July parade are on the agenda. it's
also this fime of year when we ask you fo join Morth
Mayfair and pariner with us as we work fo follow our
mandate of improving Morth Mayfair.

Membership is easy. You can sign up in many ways -
use the application in this Improver, signup online at
www.northmayfair.ong or join at any NMIA meeting. For
just $10, you receive our digital full-color Improver and
new this year is a $20 membership which includes all
five issues of The Improver mailed fo your home. Plegse
join foday - fogether we can make things happen!

NMIA Meetings: First Wednesday of each month. Meet and greet at
Join us for a relevant topic and fo meet your neighbors in a fun and

NMIA in April: ABC's — Academics, Business and Communityl

At NMIA's April 1 meefing, Palmer Principal, Lo Shawn Ray, will discuss Palmer’s new Level 1 stafus
and discuss volunieer opportunities. North Mayfair business development is also on the agenda, so
bring your ideas for more resident-fiendly business in our area!

The NMIA Business Development Commiftes is looking for volunteers. Sarving 0s a resource for
zoning quesfions in fhe Lawrence and Elston Avenue business disfricts, the committes will also
create goals and a plan for more resident friendly
urban planners and others. For more, contact Jim O°Reilly, joreilly70@gmail.com.
Visit northmayfair.org for upcoming event details.

development, possibly engaging local universities,

boifomn of our cars and axles!

Elizabeih Granato is the Director of

Infrastructure and Community

Development for Alderman Louring
and the 3%ih Ward. Among her responsibilities is managing streef repair and resurfocing.
Laost fall, Liz provided some insight info how rood repairs are addressed in the 3%th Ward.

Street RepairRepave Workflow

‘Whether a street is repaired or repoved is prioritized basad on the condifion of o sireet os
determined by Liz and her feom. Liz completes sireet surveys in Jonuary, identifying sireeis [
for repave or major repair. Major repair includes new curbs, fixing sinking catchbasins and g
resurfocing strests, among other things. Liz can plan two years out. If priorities change, a

sireat planned for repair may be pushed fo the following year.
‘Ward office streef sunveys, along with a high volume of complaints from residents, can

boost a sireet not on the list fo current year repair.

Liz recommends calling the alderman’s office in January, February and March for sireet
repairs. She reports that fhe cost fo resurfoce one block (not including curbs) is approi-

mately §65,000.
File Street Complaints Now

At the June 2014 NMIA Meeting,
Alderman Laurino soid that “98%

of fhe ward's menu money hod
been dedicated fo street rapair

and repaving.”

Menu money is the $1.4 million the
city allocates to each ward annually
for use af the alderman’s discrefion.

If you see major street damage, report it fo the aldemman'’s office for menu money budget- | Some wards proctice parficipatary

consideration. Report potholes in any of the following ways:

ploy uII or part of

1. Call or email the alderman. The office passes your complaint along jo CDOT.

2.Call 317 and gef a case number for followup
3. File online af www.cityofchicago.org under File/Report

Alderman Lourino defermines Ihe.
menu and it is programmed by late
April or early May.

is also fun with its bright fiowers and tall, thready
leaved stems that bioom happily in the summer sun.

For more info, visit poflinator.org

As it feeds on the nectar, it
caries pollen from one milkweed fo the next.

Host a butterfiy bash! On a sunny day, expect a fluttering crowd in a yard with butterfly bush, purple coneflower,
Joe-Pye weed, Black-eyed Susan, lantana, verbena, Sedum ‘Autumn Joy” and liatris. Many of these also atiract another
lovely pollinafor — the beel

CAPS Recap by Nevin Hofing

Our local CAPS ferrifory has been reatigned. We are still under the umbrella of the 17th Police District, but our CAPS
femifory and meefings encompass Seciors 11,12 (North Mayfair) and 13. Our new District 17 CAPS Police Represen-
p.~ fafive is Sgf. Anderson.
b3 The most importani afiributes of the CAPS program are the cooperafion and more imporiontly, ihe involvement of
./\\ residents within the sector. We are all really the eyes and ears of the 17th Disirict Police Department and they fruly
count on us o keep an eye out for ANYTHING that may seem out of the ordinary. They encourage residents fo call
911 in an emergency or use 311 in non-emergency situations, but fo also confoct them at CAPS.01 7District@chicagopolice.org with
ANY suspicious or ‘out of the ordinary’ sifuations noficed. The CAPS meefing is a very good opportunify for area residents fo also report
any problems or sifuations that DO NOT benefit the safety of our communify.
QOur CAPS Couri Advocacy Commiftee is looking for volunteers. Please contact Anna at the 17th Disirict Police Stafion CAPS office
312-742-4410 if you want fo volunteer or leam more. Courf Advocates organize volunieers fo aftend court fo support victims and
witnesses. Advocates follow cases that can range from violent crimes, such as murder or sexual assault, fo drug dealing and public
drinking, obandoned buildings and negligent landlords and problem liquor sfores.

Senior Cifizen Action Commitiee Meeting, April 21 CAPS Meeting, April 22

3rd Tuesday of every month at the 17th District Police Station, 4th Wednesday of every month, Mayfair Church,
4650 N. Pulaski Rood, 11am. 5020 N. Pulaski (behind Salvafion Ammy), 6:30pm.




0, (_zs‘@
‘mﬁ’&nies That

bS]

Levy Expediter

* Quarterty newsietter

« CEO dialogue

* Articles / insights from the field
* Industry news

Characteristic No. 2

Make employees feel their jobs are important

Levy Hot Shots
* Innovative ideas
« Sharing of best practices

Year End Video Newsletter
* “ESPN" highlight reel
» CEQ inspiration / message

ﬁ;g:énds

Creating Legends
« Company wide orientation

Company Update Meetings
* 6x a year
* Hosted by departments
* What's happening, awards,
a chance to laugh

™ TOTHE
0 FUTURE i

Keys to the Future
» Cultivating hourfies into managers
* 1/2 year program

Wine One Cu « AtAT
Lo e s AT Dream Team

* Operations Player of the Year
* Chef of the Year

* Impact Player of the Year

» Resource Player of the Year
« Coach of the Year

Levy Legends
* Monthly nominations from guests
and the field
« Spotlighting “legendary” acts of
hospitality and winning one customer
at atime
« Monthly winners and grand prize winners
* Monetary / recognition / prizes

Top Gun
* Managers developed into DO's
* Year long program

5

Strive for Five, Fast Track
* Job specific training

| Wall of Fame
&'+ Photos with CEO and Chairman
= Stars of the company

Culinary, Beverage & Service Olympics
* Generating ideas from the field

* Year-long competitions

* Major prizes / recognition

RY O
SRA LY ir,
. /r
c -

Culinary Academy
* Ongoing chef training
* Internal & external teachers

Monogemerﬂri\‘ﬂAcodemy

Management Academy
« Further developing managers
« Intensive week-long immersion

5 LIFT
* All support resources
« “Aweek in the life...” of operations

LEVY IN-FIELD
TRAINING

116 DGR

BIGGIE

* Pulling innovations from the field
* Year-long competitions

« Monetary / recognition

ACT PLAYER OF THE YE
WP Cathy Nockels AR

Senior Regiona/ Controller, Home Office

Cathy Nockels brings a
strong understanding of
operations and amazing

financial prowess to
positively impact both daily
operations and our biggest events.

Cathy started her Levy career as

an office manager at Kiel Center,

quickly growing to the role of a

Home Office resource, where she maintains o harmonious balance

with the field while expertly guiding her locations and team members
through daily tasks, problem solving and long-range planning.

Cathy is widely known and respected for her in-depth training of
on-sife teams and is completely at home in the field. Her positive attitude and
willingness to support and guide every financial project from daily details to major

events make her an immediate go-to for any location. Known as the authority on cash
room operations, Cathy is an integral part of daily operations, budgeting and forecasting for her region, and
has become the centerpiece of major events from the Kentucky Derby to the U.S. Open.

She approaches each project as a true team player who s sure fo arrive with a plan and deliver on the
task at hand. Cathy is dedicated to making an impact at all costs. She spent three straight days in the
cash room at the U.S.Open in 2007, and expecting the same commitment would be needed the following
year, she brought a cot, @ change of clothes and handfuls of smiles in 2008 — giving the location managers
every confidence she was committed fo gefting the job done right!
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What's New?
Our Ship has Come In:

wWhat's #oT?

i Jimines,
DISHING UP GREAT NEWS Levy Eventd Gatetog

Levy floshes back 1o a
summer full of innovation,
inspiration and celebration. We enjoyed
picnics ond barbecues, car trips with
the fomily, peanuts and cotton candy at
ball gomes, ond all of the fun things that
summertime brings to life.

With our passion as restaurateurs on the rise,
lake a moment to look back and Picture This:
Summit 2005 coptures imaginations at Orange
County Convention Center... Levy satisfies o sweet
spot with suite owners at the ALSD Conference at
Philips Arena... Fulton’s on the River swims into
the dining scene in Chicago... and that's just o
snapshot of the latest and greatest!

A new reel of fllm shows great things ahead!
Eot with Your Bear Hands Calé and TRex
let Levy take the stage on innovation,
while Roymond James Stadium and Charlotte
Bobcals Arena put our concessions expertise
in focus. Our heart and soul beals strong
capturing the spirit of Levy Cares, as our many
locations share contagious enthusiasm and
heartfelt hospitality with their communities. Every
plcture reminds us of the dedicated people that
embody our core values, making our Company
truly unique.

So Mashback to summer and get ready to

zoom into o fontastic tall, full of tresh ideas,

sxciting twists ond tasty turns... enjoy :
your journey through the lens of the Levy
Expediter... Smile and say cheese!

lngredients

12 Large Eggs 1/2 Teaspoon Salt

1/4 cup Mayonnaise 1/2 Teaspoon Pepper
1/3 Cup finely Chopped Pork  1/8 Teaspoon Hot Sauce
1 Tablespoon Dijon Mustard Garnish: Paprika
Method

Place eggs a large saucepan and cover with water,

Bring to boil. Cover, remove from heat. Let stand 15 minutes.
Cut peeled eggs in half lengthwise. Remove yolks.

Mash yolks with mayonnalse.

Stir in pork and remaining ingredients. Blend well.

Sprinkle with paprika.

(If you want to omit thy add a drop of liqy

Crilled Artichoke

Billy Gormar, Executive Ghef
Jake Melnicks Corner Tap

1 artichoke, trimmed of spines {use scissors to triim leaves of spiny
edges and trim top of artichoke 1/4 inches).

Place artichoke in salted rapid boiling water,

Cook 20 minutes or until artichoke is tender. (Poke end to test,)
Place In Ice bath to cool rapidly and slice artichoke In half.

Clean the inside of artichoke with a spoon.

Season with salt, pepper and olive oil to likeness.,

Grill artichoke until it is warm throughout.

Squeeze fresh lemons over artichoke to finish.

Serve with melted butter or dipping sauce on the side.

Peack Bellinis With
Watermelon \ce Cubes
Bistro Toujours

1/2 cup Peach Puree

| Tablespoon Peach Syrup

1 Watermelon Ice Cube

Fill to the top with Champagne and serve!

To make watermelon ice cubes:

Puree the watermelon (add water to create a runny
texture), pour into ice molds and freeze.

N2

The Levy team strefches in preporation for the big roce !

Since 1983, May has been National Physical Fitness and
Sports month. Individuals and organizations everywhere
join together to promole the value of physical aclivity

in the pursuit of happier, healthier, more productive
lives. To Kick off National Fitness month, Levy for Lite
sponsored a team for the JP Morgan Chase Corporate
Challenge, which is a 3.5 mile run/walk, which took
place in Grant Park. Approximately 15.500 participants
from 450 companies took part in this 24th annual event.

To further promote Niness and health. Levy for Life I8
sponsoring the Walk for Life Challenge. The goal of the
Walk far Life Challenge Is to Increase your activity level
to reach 10,000 steps per day by using a pedometer
and walking log, which are helpful tools to assist you in
tracking the number of steps you take on a daily basis.
While many people believe physical activilies such as
running. jogging and weight lifting count towards fitness.
those who increase their number of steps consistently
show improvement in weight, bady fat, cholesterol
level and overall fitness level, The toughest thing about
starting a fitness program Is developing a habit-
walking daily will help. If your location

Is Interested In participating in your own

Walk for Life Challenge, please contact the

Benefits Department at the Home Office.

By walking 30 1o 60 minutes a day. you
are on your way to better health!

SUMMER 200§ 1
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Raytond James Stadium
Home of the Tampa Bay Buccaneers
Starl Date: August 2005

Brew Town Basketball:
Bradley Center

Home of the Milwaukee Bucks
Start Date: July 2005

New in North Carolina
Charlolte Arena

Home of the Charlotte Bobeals
Start Date: October 2005

Food and Furniture

World Market Center

Las Vegas version of the Merchandise Mart
Start Date: July 2005

International Scene

In soccer news, inlernational soccer superstar
David Beckham and his team Real Madrid played
Home Depot Center's own Galaxy in an exhibition
game al the stadium in July. Levy leam members
served more than 17.000 beverages. 3,000 nachos
and 3.500 hot dogs to 30.000 raving fans!

Soccer team, Real Madrid, poses for fans at the Home Depar Center
during o exhibition soccet mateh vs. the Galaxy. Unforunately,
Beckman and his gong won the match over the home town boys.

\-/ SUMMER 2005 | 8

2005 S&E Beverage Olympics
Kicks-0ff

As the liquid version of

the Culinary Olympics.

the Beverage Olympics is a
compelition that provides the
perfect tonic o keep our tleams
ahead of the curve,

The grand prize winners will find
themselves surrounded by the inspiration
of the islands where rhythms and
relaxation abound and beverages are
served to YOU just the way you request.
SALUT!

wWhat's NoT?

Ketchup on your
Hot Dog!

Go for the BIG DAWG
with all the fixins.

on the Road

Chris Miller, Regional Director of Operations. was
inducted as a member of the board of directors of
the National Association of Concessionaires (NAC)
during the NAC and International Association

of Assembly Managers (IAAM) Conference in
Washington DC. Congratulations Chris!




All Your Cellular Options in Store

* As Authorized Dealers for EVERY cellular carrier we:
WILL find the best plan for you.

* Many FREE PHONE options — get a great plan and n A
phone without spending a pennyl* .

- Belt clips

- Leather cases

- Car chargers

- Home chargers

- MUCH, MUCH more

* On new post paid activations or port-in to new post paid cafffers

2900 N. Broadway | Chicago, |86UGEYA W8k 250 21
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Enjoy!

: i 5 ‘ : Fun family events af Nettelhorst School: 12pm—3pm
WWW.LAKEVIEWEAST.COM Trick or Treating at local merchants: 3pm—6pm

is almost
impossible
to smile on
the outside
without
feeling
better on
the insid

author unknown




Monday Margarita Madness
1/2 price House Margaritas!
House Tequila — with appetizer or entrée

Tuesday 2for Tuesdays
Buy 1 entreé, 2nd entreé, 1/2 price
Receive 1/2-off entrée of equal or lesser value

Vednesday Wine n’ Dine
1/2 off selected wines with dinner
With entrée, 1 bottle per table, selected wines only

Thursday Taste Treat

1 FREE appetizer w/ entreé
1 per table, does not include Botana Compuesta

One special offer per table * Expires December 20,2005

[
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2914 N. Clark Street » Chicago, IL 60657 « 773-528-2131 » www.elnuevomexicano.net

-
* Late night
* Extensive carry-out menu » Sunday brunch
* |6 TVs for non-stop sports ¢ Private party rooms

41 E. SUPERIOR (AT WABASH)
s s 312-266-0400 | WWW.JAKEMELNICKS.COM




